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( )Health marketing for 5-a-day fruits and vegetables. (5 4 )
(= )Stages of change model to dietary change. (5 % )
(= )Prospective cohort study. (5 4 )
(= )Lifestyle risk factor for obesity. (5 4 )
(Z )Knowledge, attitudes, and behavior questionnaire. (5 4 )
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(=) Stages of change model to dietary change : 'j&" [ @%ﬁ%ﬁ”ﬁk 41?31 fErdlsAgh
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(=) Prospective cohort study : {f] {442
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(P9)Lifestyle risk factor for obesity : % iﬁﬁ‘]@ﬁ[lq@l%ﬁ@%ﬁ@w%'
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(=) Knowledge, attitudes, and behavior questionnaire : i ~ 2% ~ = E@F}Fjié%}g}
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